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ABSTRACT : 

This study  aims to know the relationship and the impact that organizational, 

administrative, marketing, technological and financial creativity play on improving 

Algerian financial institutionôs services. The first questionnaire for customers 

consisted of 150 forms and the second for bankôs employees included 155 forms 

where creativity was the independent variable with its four branches and the dependent 

variable is Improving financial service. The results of the customer showed that there 

is an application, a correlation , and a significant effect of creativity and its sub-

variables on improving the financial service, except for technological creativity. As for 

the employe's there is no correlation or effect for creativity to improve financial 

services but there is an application. 

Key Words: Organizational and Administrative Creativity, Marketing Creativity, 

Technological Creativity, Financial Creativity, Improving Financial Service. 
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рϼтϠЛϦЮϜ ИϜϸϠъϜ 

ϣтϚϝЧЯϦЮϜ ϣЧтϼАЮϜ сжЛт м  Ј϶І ϝлϠ ϾтвϦт сϦЮϜ

 мϜ ϣжлв ϣЮмϜϾв мϜ ϝв ̭сІ ЬвК сТ дтЛв

дмжУЮϜ дв дТ ϣЂϼϝвв 

 сϦЮϜ ϣтЮϝвϮЮϜм  ϣтжУЮϜ ϣтϲϝжЮϜ сТ ЬϪвϦт м

 ϼлДв ЬϪв Ϥϝвϸ϶ЮϜ м ЙЯЂЮϜ пЮϜ РϝЎϦ

 сϦЮϜ ϤϝϮϝϲЮϜ м ϝлтϸϔϦ сϦЮϜ РϚϝДмЮϜ м ϣЛЯЂЮϜ

ϝлЛϠІϦ 

сжУЮϜ ИϜϸϠъϜ 

ИϜϼϦ϶ъϜ ϞЪϼвЮϜ ИϜϸϠъϜ ϤϝϪϜϸϲϦЂъϜ 

 ϸтϸϮ ̭сІ ϨϜϸϲϦЂϜ сжЛт м

 м иϼЊϝжК ϼтО Ϣϼв Ьмъ

 ϝлжв дмЪϦт сϦЮϜ ̭ϜϾϮъϜ

 аϦ дЪЮ м ЬϠЦ дв ϢϸмϮмв

 Ϻ϶ϝϦ ϝлЯЛϮт ϝлтЯК ЬтϸЛϦ Ьϝ϶ϸϜ

 ϣвлв  рϸϔϦ м ϜϸтϸϮ ыЪІ

 ϼϦмтϠвЪЮϜ ИϜϼϦ϶Ϝ ЬϪв ϢϾтвв 

 рϸϝК ϼтО ЙтвϮϦ ЬϪвт мк м

 ϼϝЪТϒ Ϻ϶ϒ аϦт ыϪвТ ̭ϝтІъϜ дтϠ

 ϬϺмвж сТ ЙЎмϦ м ϣУЯϦ϶в

 ϤϝвмЯЛв пЮϜ ЬмЊмЯЮ ϸϲϜм

ϢϸтϸϮ 

 ϸмϮмв ̭сІ аϜϸ϶ϦЂϜ мк м

 ЬϝϮв сТ ХϠАт йжЪЮ м ыЛТ

 м ϘϸϝϠвЮϜ алТ аϦт йжϜ рϒ ̪ϸтϸϮ

 дмЧϠϝЂЮϜ ϝлЛЎм сϦЮϜ ЀЂъϜ

 ϝлтЯК ̭ϝжϠЮϜ м ϝкϼтмАϦ ϢϸϝКϜ м 



ôāĔW6ó­æñW6P6666666666666 X¶ĒW6Ć¡ÚúñW6àW|_Ĩñ6ąöĄÚúdñW6ā6Ć W{ĒW

 
18 

                                                           



ôāĔW6ó­æñW6P6666666666666 X¶ĒW6Ć¡ÚúñW6àW|_Ĩñ6ąöĄÚúdñW6ā6Ć W{ĒW

 
19 

 

 

 

 

                                                           



ôāĔW6ó­æñW6P6666666666666 X¶ĒW6Ć¡ÚúñW6àW|_Ĩñ6ąöĄÚúdñW6ā6Ć W{ĒW

 
20 

 

                                                           



ôāĔW6ó­æñW6P6666666666666 X¶ĒW6Ć¡ÚúñW6àW|_Ĩñ6ąöĄÚúdñW6ā6Ć W{ĒW

 
21 

                                                           



ôāĔW6ó­æñW6P6666666666666 X¶ĒW6Ć¡ÚúñW6àW|_Ĩñ6ąöĄÚúdñW6ā6Ć W{ĒW

 
22 

- 

- 

- 

- 

π 

π 

π 

π 

π 

π 

                                                           



ôāĔW6ó­æñW6P6666666666666 X¶ĒW6Ć¡ÚúñW6àW|_Ĩñ6ąöĄÚúdñW6ā6Ć W{ĒW

 
23 

π 

π 

 

 

 

 

                                                           



ôāĔW6ó­æñW6P6666666666666 X¶ĒW6Ć¡ÚúñW6àW|_Ĩñ6ąöĄÚúdñW6ā6Ć W{ĒW

 
24 

                                                           


